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Replace
anonymous
e-mail addresses
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about specific

website visitors

If you’re a bit skeptical,
I can understand. But,
Roger C. Parker is the

real thing—1I’ve read his
books and newsletters
and followed his
recommendations. His
ideas are right on the
money and work as
promised.
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Marketing with
assessments

Use assessments to attract
new clients and increase the
size of your opt-in e-mail list
Assessments are challenging traditional
website registration incentives, such as

e-books, special reports, and tip sheets.

Why assessments?
Assessments are questionnaires visi-

tors fill out on your website. See sample.

Instead of immediately providing scores
on your site, however, autoresponders
deliver scores by return e-mail.

Assessments are easier to create than
e-books and reports. More important,
you'll learn more about who’s signing up
for your incentive than just their e-mail
address. This permits you to profile spe-
cific prospects, so you can fine-tune your
follow-up to their specific needs.

What you can learn?

You can create assessments to learn
whatever you want to know, at any point
in a prospect’s relationship with you:

* Frustrations and goals. What problems
are keeping your prospects up at night?
What are their most important goals?

* Knowledge and experience. Find out
how much prospects already know, and
other solutions they may have tried.

* Teleseminar content. Find out which
topics are important to your market.

« Compatibility. Assessments help you
avoid potentially problem clients.

* Progress and satisfaction. Use assess-
ments to measure progress and satisfac-
tion after teleseminars, coaching ses-
sions, or purchasing an e-book.

* Concerns and objections. What’s keep-
ing your market from buying? Objec-
tions are often the result of miscommu-
nication or insufficient communication.
Assessments help you clarify misunder-
standings and create clearer marketing
messages in the future.

How are assessments created?
The best way is to use the tools at web
sites like www.assessmentgenerator.com,

that specialize in them.

Assessment Generator, for example,
offers numerous resources to help you
choose the right type of assessments and
ask the right questions. Plus, you can
sign-up for a 30-day free trial. Sign up!



http://www.onepagenewsletters.com/PDF/16InformationIncentives.pdf 
http://www.onepagenewsletters.com/PDF/46Tip-SheetMarketing.pdf 
http://www.profcs.com/app/aftrack.asp?afid=238645&u=www.assessmentgenerator.com
http://www.profcs.com/app/aftrack.asp?afid=238645&u=www.assessmentgenerator.com

Develop
questions
by working
backwards
from the
points you

want to make
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Where do assessments appear?
Assessments appear as links on your
website. In addition, remote hosting per-
mits you to offer assessments accessed
by links in e-mails and your e-books.

How are assessments scored?
Scoring is automatic, and results are
delivered via autoresponder, along with
a scorecard PDEF, or any other file. You
also receive a copy of the e-mail.

Creating your first assessment
Follow these three simple steps:

Step 1: Choose a format
The first two options score themselves:

* 1-5 scale. Use this format to ask website
visitors to rate their levels of agreement
or disagreement with statements.

* Checkbox. Checkboxes permit visitors
to select from the options provided.

* Narrative. You can also invite visitors to
respond in their own words, providing
as much information as desired.

* True or false. This is an easy to find out
how much site visitors already know.

* Multiple choice. These help identify
goals, objections, obstacles, or desired

features.

* Mixed. You can also combine formats.

Step 2: Create the questions

Base your questions your marketing
goals. Start by listing the desired end
result—the information you want to ob-
tain or points you want to emphasize.

Create and fine-tune questions offline,
using a word processor. Then, copy and
paste your questions into the forms lo-
cated at www.assessmentgenerator.com.

Step 3: Add to your web site

After creating, simply copy the HTML
code the Assessment Generator provides
you and paste it into your web site.

Tips and follow-up

* Never immediately deliver scores on
your web site. This destroys your chance
to obtain your prospect’s e-mail address.

+ Always save your assessments as you
prepare them, so you can modify and re-
post them as you fine-tune them.

+ Send personal assessment comments,
or offer brief telephone consultations, to
prospects who best fit your client profile.

+ Consider offering an appropriate mini-
course to prospects taking assessments.

For more information
Contact me at 603-742-9673, or via
e-mail at rcpcom@aol.com for help

adding assessments to a comprehensive
and reinvigorated website strategy.

Guerrilla Marketing Coach
Certified Master of Guerrilla Marketing

www.OnePageNewsletters.com
www.PublishedandProfitable.com



mailto:rcpcom@aol.com
mailto:rcpcom@aol.com
www.publishedandprofitable.com
http://www.profcs.com/app/aftrack.asp?afid=238645&u=www.assessmentgenerator.com
www.onepagenewsletters.com

Example of a typical assessment Return to page 1 of newsletter

In order to view my Newsletter Marketing IQ Scorecard, visit www.onepagenewsletters.com
and click Test Your Newsletter Marketing I1Q. After submitting your responses, you'll receive
your personalized score plus a written Scorecard Evaluation PDF.

One Page Newsletters.com

Test Your Newsletter Marketing 1Q

Mewsletter marketing has completely changed during the past few years, To find out if you're
taking advantages of these changes, test the extent you agree, or disagree, with the following
statements. By return e-mail, wou'll receive a personalized score plus a Scorecard Evaluation. Low
nurnbers indicate disagreement, high number indicate agreement,

You need to know a lot of about desktop publishing and design to create an effective
newsletter,

less True -1 C 20 30 40 5O - Mare True

The ideal size for a newsletter is four pages,

less True-1C 20 30 40 5O - Mare True

The ideal frequency for newsletters is every other month.

Less True-1C 20 30 40 50 - More True

Y¥ou need to be a good writer to create a successful newsletter marketing program

Less True-1C 20 30 40 5 - More True

I like newsletters, but am concerned about constantly increasing printing and mailing
costs,

Less True -1 20 30 40 5C - More True

File format choices for online distribution and display boil down text and HTML,

less True -1 C 20 30 40 5O - Mare True

The more topics you include in each issue, the better,

less True-10C 2C 30 4C g Mare True

Each issue should focus on your firm's latest achievements and successes.

Less True-10 2 30 40 5O More True

Each newsletter requires at least a day's work to complete.

Less True -1 20 30 40 5C - More True

Word of mouth referrals are the best way to increase the size your newsletter mailing
list.

Less True -1 20 30 40 5C - More True

Your Mame:

Your Email:

Get Score |

©2005 Roger C. Parker Take a Free Test Drive at www.assessmentgenerator.com
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